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1.	 The GP Consumer form is designed in a letter 
sized format ideal for presentation oriented 
non-lending clients, like homeowners and real 
estate agents.

2.	 Our dedicated cover page is designed to be a 
presentation page for your customer.

3.	 Get your company name visible up front so that 
other readers will see who prepared this report.

4.	 We know what most FSBO and agent pre-listing 
(and other non-lender) customers are looking 
for, so we put it front and center where they 
can’t miss it.

5.	 A summary of important property features is 
listed up front, where the reader can quickly 
find it for review.

6.	 The client is clearly identified on the cover page 
of the appraisal.

7.	 The appraiser’s credentials are displayed clearly 
on the cover page to lend additional credibility 
to the opinion of value of the appraisal.

8.	 The cover page contains a disclaimer that 
includes the total page count, and explains that 
the value opinion developed in the appraisal 
report is only valid in conjunction with the 
entire attached report. This helps to protect 
the appraiser in the event the report must be 
defended.

9.	 The entire GP series of forms from a la mode 
are designed and copyrighted in a way that 
allows any form vendor to reproduce them as 
they see fit!

10.	 As with all our GP series forms, our unique and 
consistent branding applies across all the pages 
and supporting addenda for the report. This 
makes for a more packaged and sleek look the 
report. With the GP Consumer, we’re extending 
that presentation aspect to include more pleasing 
text styles, colors, and layout!
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1.	 On all our GP series forms even the title of the 
form is general purpose! Completely editable, 
any changes made here are reflected on the 
remaining pages of the form (and vice-versa).

2.	 Each section is clearly identified with a colored 
section header, making it easier to discern where 
one section begins and ends.

3.	 While most Fannie Mae forms are designed with 
narrow, hard-to-read fonts, we’ve used standard 
fonts that are more easily read.

4.	 The entire form is more “open” than traditional 
appraisal forms, making it easier to read and 
follow along. We’ve kept section block lines to 
a minimum, and have expanded the spacing 
between each row.

5.	 Sections are laid out in a more horizontal manner, 
instead of stacking blocks of fields side-by-side in 
difficult to follow patterns. It reads more naturally 
this way.

6.	 Keeping the end-user (reader) in mind, we’ve 
eliminated industry abbreviations like PUD (for 
“Planned Unit Development”) and HOA (for 
“Home Owners Association”) anywhere that we 
could and have spelled out the term instead. 
This makes it much easier for the reader to 
comprehend the data being presented.

7.	 “Market Area” replaced “Neighborhood” in the 
body of the GP Consumer form as the descriptive 
term to describe the subject’s immediate 
surrounding area and market. This term is more 
descriptive and more easily allows the reader 
to understand that a subject’s “Market Area” 
may extend outside the typical “Neighborhood 
Boundaries”.

8.	 As this is a special “short form” version of the 
GP Consumer, it’s designed for use on an 
appraisal where you’re determining a “Current” 
market value only. If you need a retrospective or 
prospective form, check out our GP Consumer 
[Long] or the GP Residential form.

9.	 The GP Consumer [Short] form only contains a 
sales comparison approach, so there is no need 
to indicate which approaches were developed.

10.	 Clearly state the intended use and user to help 
protect the appraiser’s right and identify who 
can use the appraisal report.

11.	 All our GP series forms are client-centric forms 
for non-lending purposes. Examples for the GP 
Consumer form include homeowner requested 
values, agent pre-listing appraisals, etc...

12.	 Note that throughout the GP Consumer form, 
we’ve spread fields out horizontally instead of 
vertically in columns and blocks. This makes the 
form flow better and much easier to read.

13.	 The change in land use line allows you to include 
information pertinent to the land use and any 
potential changes to the market area which may 
have an impact on the highest and best use.

14.	 The single “Market Area” description block allows 
for a single field where you can comment on the 
boundaries, description, and market conditions.

15.	 The most logical place to discuss the sale history, 
transfer, or listing history of the subject is here 
with the rest of the subject information. As such, 
we’ve moved the important fields here instead 

of blocking them in with the sales comparison 

approach.

16.	 USPAP requires that you discuss and analyze 

the subject’s prior sales and history. This section 

allows for up to three prior sales without need 

for an addenda, and contains more comment 

space for analysis that our previous GP series 

forms or the 1004.

17.	 Your client and file numbers are clearly listed on 

each page for reference.
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1.	 Remember, any changes you make to the form 
title are reflected on every other form page.

2.	 You can choose to calculate site area in your 
choice of units, either Sq. Ft. or Acres. The selected 
unit then transfers to the sales comparison grid 
and additional site comparables if you have 
included that worksheet.

3.	 Where terms like CC&Rs would be used on a 
typical lending use form, we’ve spelled them out 
to make them easier to understand for end-users 
that aren’t familiar with them.

4.	 Our expanded Highest & Best Use fields allow 
for more accurately discussing if the property is 
being used to it’s fullest potential.

5.	 Two free fields here allow you to add your own 
“Site Elements” and discuss.

6.	 An “Other features” line allows for easily 
describing with a check box several important 
features, such as “Underground Utilities”, “Cul 
de Sac”, etc...
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1.	 The sales comparison approach to value has an 
explanatory paragraph introducing it’s usage and 
development in plain English, so that the reader 
can understand better how it contributes to the 
report.

2.	 Three free lines let you define additional 
items that may need adjustment here in the 
comparable grid.

3.	 We’ve highlighted the value amount determined 
by the approach, making it easy for the reader 
to find what they’re looking for on the page.
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1.	 Our reconciliation section allows for better 
commenting and is placed in the most logical 
location on the form.

2.	 The reconciliation statement included here is 
completely editable by the appraiser, allowing 
you to explain why the sales comparison 
approach is the only credible approach for this 
use, etc...

3.	 If needed, mark the additional “Hypothetical 
Conditions” check box here, clearly indicating 
that additional comments in the addenda are 
pertinent.

4.	 Our GP series “Attachments” section allows 
you to clearly state what the report contains, 
including the total number of pages, helping 
to reduce fraud.

5.	 All the default items listed in the attachment 
section are configurable, allowing you to 
adapt the form to your unique needs on each 
assignment.

6.	 All our GP series forms come in both a signature 
version and a non-signature version. The thought 
behind offering a non-signature version lies in 
USPAP, which doesn’t require the major form to 
be signed... only the appraiser’s certification. By 
offering a non-signature version it also increases 
the security of the form because it can’t be 
stripped from the supporting pages and sent 
by itself, as there would be no signature.


